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This Code of Ethics governs the activities of the company Laguna 

S.a.s. di M.L. Bonacini & C. with registered office in Via Giuseppe 

Mazzini 43, 33170 Pordenone, Italy, VAT No. and Tax Code 

IT01327620934 (hereinafter referred to for simplicity as the 

Company) within the scope of the business activity carried out by it, 

and in general to relations with third parties. 

The Company, in addition to respecting, in carrying out its activities, 

the laws and regulations in force, intends to observe high ethical 

standards, in the daily conduct of its work: these standards, and their 

inspiring principles, are collected in this Code of Ethics (hereinafter 

also referred to as the Code). 

The Code is a supplementary tool to legal or regulatory standards. 

Indeed, the Company believes that business decisions and the 

behavior of its Personnel are based on ethical rules, even in cases 

where they should not be codified by specific regulations. 

By the term Personnel is meant all the people who work for the 

Company, or for it: employees, directors and collaborators in different 

capacities (e.g. continuous or occasional collaborators, professionals 

and the like). 

The term Stakeholders, on the other hand, means the set of individuals 

with direct or widespread interests that may be relevant for the 

purposes of this Code. 

The Code expresses the commitments and ethical responsibilities 

assumed by those who, in various capacities, collaborate in the 

realization of the objectives of the Company, with respect to: equity 

holders, employees, collaborators, external consultants, suppliers, 

customers and other parties, as bearers of interests related to the 

Company's activities. 

The Code is made available to customers, suppliers and other third 

parties who interact with the Company: in particular, it is brought to 

the attention (including by means of computer systems or through a 

website) of third parties, who receive assignments from the Company, 

or who have lasting relationships with it, inviting them to comply with 

the principles and criteria of conduct, within the scope of the 

relationships they have with the Company itself. 
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In addition, in the same manner or even by direct delivery, the Code 

is made known to all Personnel. 
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